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23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Typical Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 52.5 years old
(7.5% older than average) and have a $114,759 (16.7% higher than average) annual household income.
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1.4% or 859,776 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the MINNEAPOLIS, MN, DMA.
Typical Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA are 52.3
years old (.3% younger than average) and have a $134,317 (17.% higher than average) annual household...
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.9% or 590,888 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the ST. LOUIS, MO, DMA.
Typical Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA are 52.5 years
old (.1% older than average) and have a $132,337 (15.3% higher than average) annual household income.
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.7% or 452,989 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the CINCINNATI, OH, DMA.
Typical Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA are 52.5 years
old (.1% younger than average) and have a $125,258 (9.1% higher than average) annual household income.
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7% or 414,644 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the WEST PALM BEACH, FL, DMA.
Typical Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA are 53.
years old (1.% older than average) and have a $123,900 (8.% higher than average) annual household...
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23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).

Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 8.% more likely to be
a college graduate, 38.7% more likely to work full-time, 24.9% more likely to be married, 23.6% more
likely to be a parent of 1 or more children under 18.
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.9% or 590,888 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the ST. LOUIS, MO, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA are 6.1% less likely
to be a college graduate, 3.4% less likely to work full-time, 3.2% more likely to be married, 10.1% less

likely to be a parent of 1 or more children unde
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.7% or 452,989 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the CINCINNATI, OH, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA are 15.1% less
likely to be a college graduate, 5.3% less likely to work full-time, 3.7% less likely to be married, 12.7%
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own their home, 24.3% more likely to own a higher valued
home, 16.2% more likely to have a dog.
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1.4% or 859,776 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the MINNEAPOLIS, MN, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA are 5.5% more
likely to own their home, 7.9% more likely to own a lower valued home, 8.3% more likely to have a single-
family home, 12.8% less likely to have a dog.
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family home, 11.1% more likely to have a dog.
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA are 2.5% more likely
to own their home, 13.7% more likely to own a lower valued home, 19.5% more likely to have a single-
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family home, 26.% more likely to have a dog.
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.7% or 452,989 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the CINCINNATI, OH, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA are .6% more likely
to own their home, 17.4% more likely to own a lower valued home, 9.7% more likely to have a single-
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.7% or 414,644 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the WEST PALM BEACH, FL, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA are 6.1%

less likely to own their home, 33.4% more likely to own a higher valued home, 3.4% less likely to have a
single-family home, 3.% more likely to have a dog.
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23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 5.1% more likely to
look up D-I-Y advice online, 2.2% more likely to always vote in local elections, .8% more likely to belong to
a gym, 5.4% more likely to fly domestic past y
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1.4% or 859,776 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the MINNEAPOLIS, MN, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA are 10.5% more
likely to look up D-I-Y advice online, 12.6% less likely to always vote in local elections, 10.5% less likely to
belong to a gym, 8.1% less likely to fly dom
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.9% or 590,888 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the ST. LOUIS, MO, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA are 7.9% more likely
to look up D-I-Y advice online, 24.5% less likely to always vote in local elections, 7.4% less likely to belong
to a gym, 8.5% less likely to fly domesti
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.7% or 452,989 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the CINCINNATI, OH, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA are 6.1% more
likely to look up D-I-Y advice online, 6.5% more likely to always vote in local elections, 21.6% less likely to

belong to a gym, 12.3% less likely to fly domes
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.7% or 414,644 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the WEST PALM BEACH, FL, DMAL
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA are 6.3%
more likely to look up D-I-Y advice online, 29.% less likely to always vote in local elections, 8.6% less likely

to belong to a gym, 2.3% less likely to fly do

yTop-ZO past 30-days Online Lifestyle Activites: Adults 45 - 59 Political Activity: Adults 45 - 59
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Past 30-days QSR Users: Adults 18 or older

1time 8.6%
3tmes
tmes
K
6 - 9times 16.-.3‘%

10 times or more

12.9%

® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) muUsa

Total Monthly QSR Users: Avg. Monthly QSR Meals:
83.8%

83.3%

' 23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are .6% more likely to use
QSRs past mo., 1.6% more likely to use Sit-Down Restaurants past mo., 8.9% more likely to use Casinos past

yr., 19.7% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

16.9%

2 times

16.5%

3 times

11.8%

4 times %
a

5 times 6.9%

6 -9times 7%
10times or more 3.6%
= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) m USA
Total ly Sit-Down R Users: Avg. Menthly Sit-Down R ant Meals:

72.6% 71.5%

Drank Past 30-days: Adults 18 or old

Liquor

Any Type of Beer

Wine

Domestic Regular Beer
Imported Beer
Domestic Light Beer
Microbrew / Craft Beer oo |
# who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Aduits) BUSA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

37.5%
iz

Malan  Wings/ Bagel/ Steskhouse Upscale Sevlood
Burgers | Dont/

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are GENERATION-X "LATCHKEY KIDS" (Age 45-59.. 20.1%

sports gar  makery
usa 19.9%

Mexican  Chinese

= who are GENERATION-X “LATCHKEY KIDS" (Age 45-59 Adults) mUSA

Past 12 months Casino Activities: Adults 18 or older
o
19, 684 7.0%

&

15, 5.8%

3.1%
2.4%

Slot Machines

Table Games (Craps, Poker, etc.)

Bar/ Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Used Past 30-days: Adults 18 or older

Cigarettes
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1time 32
= - ——
sumes
sames
o oums
20times or more

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINMAPDUS MN, DMA

W USA GEN-X [P45-59) "LATCHKEY KIDS"

Total MontMy QSR Users:
83.8%

Avg. Monthly QSR Meals:

1.4% or 859,776 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the MINNEAPOLIS, MN, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA are 4.3% more
likely to use QSRs past mo., 1.5% more likely to use Sit-Down Restaurants past mo., 6.5% more likely to use
Casinos past yr., 2.4% more likely to smoke cigare

L

Past 30-days Sit-Down Restaurant Users: Adults 45 - 59

1time

2 times

3 times

4 times

5 times

6-9times

10 times or more
= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA
Total Monthly Sit-Down Restaurant Users: Avg. ly Sit-Down Re Meals:

- o - “

Top-10 Cuisines: Adults 45 - 59

(Sit-Down Restaurants Used Past 30-days)

'Iliiiiiim

ot Bk, S Upie folond
surgers /

sports Bar mv

I

Mexican  Chinese Coffee  itafian

W GEN-X “LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOUS, MN, DMA
W USA GEN-X (P45-59) "LATCHKEY KIDS"
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
GEN-X "LATCHKEY KIDS" (P45-58) who Live in the .. 14.3%

usacen-x (pas-s9) “tatcrcey ks~ [N 20.1%

Drank Past 30 days Adults 45 - 59

o

Any Type of Beer 29,567,919

Wine

Imported Beer
Domestic Regular Beer

Domestic Light Beer

Microbrew / Craft Beer 1113_1?;?

43 6%

- ¥
|

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA

W USA GEN-X (P45-59) "LATCHKEY KIDS"

USA GEN-X (P45-59) "LATCHKEY KIDS" ~ USA Projection

Past 12 months Casino Activities: Adults 45 - 59

Table Games (Craps, Poker, etc.) pteyen 13.2%

Scarborough R1 2026: Feb25-Feb26
All Graphs and HBIAI Date Modeling Copyright © 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved.
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Used Past 30-days: Adults 45 - 59

Marijuana / Cannabis
 GEN-X "LATCHKEY KIDS” [P45-59) who Live in the MINNEAPOLIS, MN, DMA.

Cigarettes
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Past 30-days QSR Users Adults 45 - 59
1time

= GEN-X "LATCHKEY KIDS" (P45-59) who I.WE in lhE Sl LOuIS, MO, DMA
B USA GEN-X (P45-59) "LATCHKEY KIDS"

Total MontMy QSR Users:

83.8%

2 times

3 times

4 times

5 times

6 - 9times

Avg. Monthly QSR Meals:

.9% or 590,888 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the ST. LOUIS, MO, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA are 5.9% more likely to
use QSRs past mo., 10.1% more likely to use Sit-Down Restaurants past mo., 8.% less likely to use Casinos

past yr., 24.3% more likely to smoke cigaret

L

Past 30-days Sit-Down Restaurant Users Adults 45 -59

. 1time 15.3%
I 17.1% :
11.1% |

2 times

3 times

4 times

lﬂ 2%
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- o - “

5 times
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10 times or more

Meals:

Drank Past 30 days Adults 45 - 59
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Wine e
npareed Besy
16,195,317 25, E%
o
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- ¥
|

Microbrew / Craft Beer

® GEN-X "LATCHKEY KIDS" (P45-509) who Live in the ST. LOUIS, MO, DMA
W USA GEN-X (P45-59) "LATCHKEY KIDS"

USA GEN-X (P45-59) "LATCHKEY KIDS"  USA Projection

Top-10 Cuisines: Adults 45 - 59

(Sit-Down Restaurants Used Past 30-days)

I
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Past 12 months Casino Activities: Adults 45 - 59
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Table Games (Craps, Poker, etc.)
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Stage Show / Concert

Sports Betting

Spa
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Other Gambling 0% Casinos visited past 12 months: Yes
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Marijuana / Cannabis Cigarettes
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Past 30-days QSR Users: Adults 45 - 59

10times or more $

# GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ONONNATI, OH, DMA
W USA GEN-X (P45-59) "LATCHKEY KIDS"

Total MontMy QSR Users:

1time

T .

3 times

4 times

5 times

6 - 9times

Avg. Monthly QSR Meals:
83.8%

.7% or 452,989 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the CINCINNATI, OH, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA are 2.4% more likely
to use QSRs past mo., 1.4% less likely to use Sit-Down Restaurants past mo., 3.9% more likely to use Casinos

past yr., 51.4% more likely to smoke cigare

L

Past 30-days Sit-Down Restaurant Users: Adults 45 - 59
[ ] 1time
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4 times

5 times
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10 times or more
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Drank Past 30 days Adults 45 - 59

o
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Wie

Imported Beer
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Microbrew / Craft Beer
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USA GEN-X (P45-59) "LATCHKEY KIDS"  USA Projection

Past 12 months Casino Activities: Adults 45 - 59

Slot Machines
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Bar / Nightclub
Upscale Restaurant
Stage Show / Concert 7
Sports Betting
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Used Past 30-days: Adults 45 - 59

Marijuana / Cannabis
= GEN-X “LATCHKEY KIDS” (P45-58) who Live in the CINCINNATI, OH, DMA

Cigarettes
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Past 30-days QSR Users: Adults 45 - 59

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH. FL, DMA
B USA GEN-X (P45-59) "LATCHKEY KIDS"

Total Monthly QSR Users:
81.9%

.8%

1 time

3 times

4 times

5 times

6-9times

Avg. Monthly QSR Meals:

Casinos past yr., 13.1% more likely to smoke

7% or 414,644 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 -
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA are 2.3% less
likely to use QSRs past mo., 4.1% more likely to use Sit-Down Restaurants past mo., 17.6% less likely to use

59 Live in the WEST PALM BEACH, FL, DMA.

Past 30-days Sit-Down Restaurant Users: Adults 45 - 59

[ ] 1time

15.3%

2 times

3 times

11 1%
10.2%
10 times or more -

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

e o “

e R

4 times

5 times

6 -9times

Drank Past 30-days. Adults 45 - 59

Liquor e
Any Type of Beer 27 567,919 43.6%
Wine
Imported Beer

Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA
B USA GEN-X (P45-59) "LATCHKEY KIDS"

USA GEN-X (P45-59) "LATCHKEY KIDS" USA Projection
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Past 12 months Casino Activities: Adults 45 - 59
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Sports Betting
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Other Gambling Casinos visited past 12 ths: Yes
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| 23.1%

Investments Owned: Adults 18 or older

HaTE P

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

12.8%

Money Market Funds PR,

37,601,219
SAG283 8.6%
PECTY  10.0%

Bonds

or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).

Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 19.5% more likely to have
a 401K, 22.4% more likely to have an Auto Loan, 11.2% more likely to Invest/Trade Stocks Online, 8.3% more
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

TTH 6.6% T3 5yp 67% 4 e

Other (Crypto / NFTs / Metals, etc.) 8% 15.6%) -
,904,15BE1C y
529 Plan / College Savings Plan M‘m ; Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Second Home or Real Estate Property m’:: Account Mortgage L::::;[::::e
= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) HUSA = who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) B USA
Professional Services Used*: Adults 18 or older 'n'Past 3-Months Payment Methods Used: Adults 18 or older
Financlal Fennr 4.7 = 7;2 17«%
Online Investing / Stock Trading
5 5: 9.7%
e o
Insurance Agent at a Local Office (not online) _ o @ ®
1686;578.7%
Real Estate Agent ™ o0 i -
6% (*Past 12 Months) Venmo MasterCard  Apple Pay  Cash Google Par American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attomney 0% Express card Messenger
w who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) = USA # who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 6,049
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mﬁalnvestments Owned: Adults 45 - 59

401K Plan

34,1 39,269 54.8%

IRA (Individual Retirement Account)

Stocks o Sock Opions
19.3%
Mutual Funds 17.9%

G200 12.7%
Money Market Funds 8%

529 Plan / College Savings Plan o mug‘;%

Other (Crypto / NFTs / Metals, etc.) ;;;:x

1.4% or 859,776 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the MINNEAPOLIS, MN, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA are 22.7% more
likely to have a 401K, 6.8% more likely to have an Auto Loan, 29.9% less likely to Invest/Trade Stocks Online,

1.% more likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 45 - 59

Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Savings Credit Card Online Mobile Online Bill Home

10.3% 1 -
Bonds m;‘.ﬁ% Checking  Debit or ATM
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Second Home or Real Estate Property 79% Account Mortgage L::::;I::::e
GEN-X "LATCHKEY KIDS" (P45-59) whi i. the MINNEAPOLIS, MN, DMA
:usn GEN X {PI5:55) LAT(CHKI:'\’ :(:'I'J;' ve in the # GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA B USA GEN-X (P45-59) "LATCHKEY KIDS"
Professional Services Used*: Adults 45 - 59 'n'Past 3-Months Payment Methods Used: Adults 45 - 59
Tax Preparation Service  pamias =
Financial Planner  gAR0ES
11,257,797
Online Investing / Stock Trading
N 9.0%
g il @
. 3.2%
Estate Planning m 3

%3% 15,1 AR U T
1 1.5% 3.7% 3.8%
Roal bote et & 2% bl . L ... - ¢ -
_ 249.4% (*Past 12 Months) Debit Card zelle Venmo MasterCard ~ Apple Pay  Cash App Gmgle Pay Store Credit  American Discover  Square Cash Facebook Samsung Pay

Divorce / Family Attorney 5.6% Card Express Messenger

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA

USA GEN-X (P45-59) "LATCHKEY KIDS"  USA Projection

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA
m USA GEN-X (P45-59) “LATCHKEY KIDS"

Scarborough R1 2026: Feb25-Feb26  Qualintab 426
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection usa Qual Intab 6,049
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9% o

Investments Owned Adults 45 - 59

39,260

m.
1.7%

8,080,609 12.8%

60,973 10.3%

6,877,060 UL
11.9%

[RURET] 0.8%

7.4%

5 A44,24 38114

54.9%

~Ba

IRA (Individual Retirement Account)

401K Plan

Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

m GEN-X "LATCHKEY KIDS"
M USA GEN-X (P45-59) "LATCHKEY KIDS

r 590,888 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the ST. LOUIS, MO, DMA.

Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA are 2.8% less likely to
have a 401K, 43.% more likely to have an Auto Loan, 18.1% less likely to Invest/Trade Stocks Online, 1.8% less
Iikely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 45 - 59

0%
TT% gaq 73% 72% 6.7%

2 si0

Certificates of Studentloan Personal Loan Refinanced

> o - 2 PR e o . 2
Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Auto Loan

Professional Services Used*: Adults 45 - 59

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

2.5%
| 3.3%
-
15%
0.

6%
® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA

USA GEN-X (P45-59) "LATCHKEY KIDS"

Real Estate Agent

Divorce / Family Attorney

USA Projection

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Home Money Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
7.8% Equity Loan
(P3S-53) who Live in the ST. LOUIS, MO, DMA ® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA B USA GEN-X (P45-59) "LATCHKEY KIDS"
'n'Past 3-Months Payment Methods Used: Adults 45 - 59
9.6%
9.4% 9.6%
9.9% 57% 5 o% 3%
(*Past 12 Months) zelle Venmo MasterCard ~ Apple Pay  Cash App Gmgle Pay Store Credit  American Discover  Square Cash Facebook Samsung Pay
Card Express Messenger
® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST, LOUIS, MO, DMA
m USA GEN-X (P45-59) "LATCHKEY KIDS"
Scarborough R1 2026: Feb25-Feb26  Qualintab 497
USA Projection usa Qual Intab 6,049
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mﬁalnvestments Owned: Adults 45 - 59

401K Plan

IRA (Individual Retirement Account)

Mutual Funds

3 9.4%
Money Market Funds 12.8%
529 Plan / College Savings Plan 1;2§;6%

Other (Crypto / NFTs / Metals, etc.) %

[REET] 0.8%

10,7273.4%
Bonds VT so%

.7% or 452,989 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the CINCINNATI, OH, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA are .4% less likely to
have a 401K, 21.9% more likely to have an Auto Loan, 27.2% less likely to Invest/Trade Stocks Online, 5.7%
less likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 45 - 59

. 10.:
ﬂ 2w gox 13% 5% e
o 11.8%) 0%
, ..

Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

o 31 2010

Credit Card Online Mobil

1 TR

470

. e A
Checking Debitor ATM  Savings Online Bill Home

Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
] 10.0% Account Mortgage Loan or Home
Second Home or Real Estate Property PETXE 7.5% Equity Loan
GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA
=y CENA[PA559 "LATlCHI(EY Lr;s" veinthe Ak ® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA B USA GEN-X (P45-59) "LATCHKEY KIDS"
Professional Services Used*: Adults 45 - 59 'n'Past 3-Months Payment Methods Used: Adults 45 - 59
Tax Preparation Service . 3
3,909,333
Financial Planner
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)
Estate Planning 10.1% 9.4%
7.6%
57%  10% 3%
foal Extate figeck ! ... -, - . ,
_ 110.3% (*Past 12 Months) Venmo MasterCard  Apple Pay  CashApp  Google Pay Store Credit  American Discover  Square Cash Facebook Samsung Pay
Divorce / Family Attomney 0.6% card Express Messenger

 GEN-X “"LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA

USA GEN-X (P45-59) "LATCHKEY KIDS"  USA Projection

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA
m USA GEN-X (P45-59) "LATCHKEY KIDS"

Scarborough R1 2026: Feb25-Feb26  Qualintab 486
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection usa Qual Intab 6,049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



mﬁalnvestments Owned: Adults 45 - 59

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

5,64 8.6%
8,080,609 12.8%
821 7.0%
(Tl 10.9%
il 8.9%
6,171,638 LR
30858 7.5%
5,444,24 BN

6.6%

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

7.8%
# GEN-X "LATCHKEY KIDS" (P45-53) who Live in the WEST PALM BEACH, FL, DMA
B USA GEN-X (P45-59) "LATCHKEY KIDS"

7% or 414,644 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the WEST PALM BEACH, FL, DMA[
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA are 10.2% less
likely to have a 401K, 16.6% more likely to have an Auto Loan, 6.1% less likely to Invest/Trade Stocks Online,
3.4% more likely to pay with their Debit C

Financial Services Has and/or Uses: Adults 45 - 59

g 6.7%
3.2%
Checking Debitor ATM  Savings Credit Card Online Mobil Online Bill Home Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA B USA GEN-X (P45-59) "LATCHKEY KIDS"

Professional Services Used*: Adults 45 - 59

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Estate Planning

Real Estate Agent

7% (*Past 12 Months)

Divorce / Family Attorney Img
® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA

USA GEN-X (P45-59) "LATCHKEY KIDS"  USA Projection  Scarborough R1 2026: Jan25-Jan26
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

f\Past 3-Months Payment Methods Used: Adults 45 - 59

!

zelle Venmo

Sa270.143

MasterCard

8737 bs 2 5.5
Google Pay  Store Credit ~ American
Card Express

™ GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA
m USA GEN-X (P45-59) “LATCHKEY KIDS"

Discover

Apple Pay  Cash App

Square Cash

Facebook  Samsung Pay
Messenger

Qualintab 562
USA Projection usa

Qual Intab 6,049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



Play Video Games

“Lifestyle/Future Plans”

P18+ USA DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted
Resume/Looked for a New Job Online in the past 30 days)

/iﬁndeed) Looking for a New Job

84,498,252

65,104,039

Plan to Buy a Used Vehicle
Plan to Buy/Lease New Vehicle
Plan to Move next 12mos

Use Online Dating Apps
LGBTQ+

Plan to Buy a House/Condo
Plan to Go Back to School

Still Attending College

Plan to Get Married

Plan Birth of a Child

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 6013

32,334,398

29,996,878

'26;-204,387
.19.,.3‘.1‘7,72"9

18,605,635 6.8%

indeed

20,473,054

USA

8,430,638%

7,038180
W P18+ USA DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

m P18+ USA AVERAGE: (Posted Resume/Looked for aNew Job Online in the past 30 days)
Share of Everything

.
All Graphs and soefa.ai Data Modeling Copyright ® 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Ssoe fa .al for Anything -

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



“Lifestyle/Future Plans"

P18+ MINNEAPOLIS-ST. PAUL DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Posted Resume/Looked for a New Job Online in the past 30 days)

Play Video Games

/indeed‘ Looking for a New Job

Plan to Buy a Used Vehicle

13.1%

Plan to Buy/Lease New Vehicle

Plan to Move next 12mos

Use Online Dating Apps

‘indeed

LGBTQ+

4,430,112
Plan to Buy a House/Condo  geeidets
Still Attending College [Eag0
Bl

—

Plan to Go Back to School '2,569',595 rp

Plan to Get Married MINNEAPOLIS-ST. PAUL

Plan Birth of a Child

m P18+ MINNEAPOLIS-ST. PAUL DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

M P18+ USA AVERAGE: GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)
MINNEAPOLIS-ST. PAUL DMA  Scarborough R1 2026: Feb25-Feb26  Qual Intab: 426 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. s 0 e a ° al for Anything o

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



"Lifestyle/Future Plans"

P18+ ST. LOUIS DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted
Resume/Looked for a New Job Online in the past 30 days)

Play Video Games

21,041,380 32.1%

17,183,188 26.2%

/i‘ndeed‘ Looking for a New Job

Plan to Buy/Lease New Vehicle '7"0‘5'::"571

Plan to Buy a Used Vehicle

8,565,113

Plan to Move next 12mos 5,58&;268 R /@ d d®
Plan to Buy a House/Condo  greéss 507 = l n ee
Use Online Dating Apps gsé:‘nriﬁ;z et Looking for a New Job :
LGBTQ+ prytrtram

Still Attending College

Plan to Go Back to School
Plan to Get Married gmrrm ST. LOUIS

Plan Birth of a Child

® P18+ ST. LOUIS DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

H P18+ USA AVERAGE: GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for aNew Job Online in the past 30 days)
ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Quallintab: 497 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e a A al for Anything =

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



"Lifestyle/Future Plans"

P18+ CINCINNATI DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted
Resume/Looked for a New Job Online in the past 30 days)

Play Video Games '2;,(“)'4.1.,3'50

17,183,188

/i‘ndeed‘ Looking for a New Job

Plan to Move next 12mos 5,884,268

Plan to Buy/Lease New Vehicle g 7;0'64,371 o /® l |®
LGBTQ+  pryereen l ' l e e

Plan to Buy a House/Condo

4,391,907

Use Online Dating Apps

5,320,542

Plan to Go Back to School

2,869,505 4.4%

Still Attending College |
Plan to Get Married g 1&% CINCINNATI
q ; 0.0%
Plan Birth of a Child BYTT,

m P18+ CINCINNATI DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

H P18+ USA AVERAGE: GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)
CINCINNATI  DMA  Scarborough R1 2026: Feb25-Feb26  Qualintab: 486 f * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ® 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e a . al for Anything o
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“Lifestyle/Future Plans”

Dol PAS- P18+ WEST PALM BEACH-BOCA RATON DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

/fndeed Looking for a New Job

Play Video Games s

Plan to Buy a Used Vehicle geteems e
Plan to Buy/Lease New Vehicle ' '
Plan to Move next 12mos

Plan to Go Backto School

‘indeed

Use Online Dating Apps

Plan to Buy a House/Condo

Still Attending College

5,250,1035.4% |
Plan to Get Married  gyfesey .
LGBTQ+ DEMCEE WEST PALM BEACH-BOCA RATON

Plan Birthof a Child gi722~

= P18+ WESTPALM BEACH-BOCA RATON DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

W P18+ USA AVERAGE: GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)
WEST PALM BEACH-BOCARATON DMA  Scarborough R12026: Jan25-Jan26  Qualintab: 562 * Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e a . al for Anything -«

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 19 hours,
48 minutes and 12 seconds each week with All Forms of Media.

83.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 8 hours and 58 minutes each
week listening to All Local AM/FM Radio, representing 11.1% of total time spent with all forms of Media.

L 96.3%

Weekly

Reach %: Avg. H:M:S/week with All Forms of
= Media: Adults 18 or oider

Concurt
usage 56.3%

who are GENERATION-X UsA
"LATCHKEY KIDS" (Age 45~
59 Adults)

m who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) m USA
USA  USAProjection  Scarborough R12026: Jan 25-Mar26 ~ Qual Intab 6,049 USA Projection  Scarborough R12026: Jan 25-Mar26 ~ Qual Intab 24,338 HUbbard Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S8 5 AT NG for Anything

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)




Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA spend an average of 3 days,
1 hours, 4 minutes and 36 seconds each week with All Forms of Media.

85.7% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA spend an avg. of 9 hours and 6
minutes each week listening to All Local AM/FM Radio, representing 10.7% of total time spent with all forms of Media.

Weekly -
Reach %: 4 ki) 19.3% Avg. H:M:S/week with All Forms of
- Media: Aduits 18 or older

Concurt
usage 50.1%

GEN-X "LATCHKEY KIDS" USA GEN-X (P45-59)

wﬁl who Live in the “LATCHKEY KIDS"
EAPOLIS, MN, DMA

B GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA B USA GEN-X (P45-59) "LATCHKEY KIDS"

USA GEN-X (P45-59) "LATCHKEY KIDS" USA Projection USA Projection  USA  Qual Intab 6,049 HUbbard Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e . for Anything _
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA spend an average of 3 days, 10
hours, 47 minutes and 13 seconds each week with All Forms of Media.

88.1% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA spend an avg. of 9 hours and 56 minutes
each week listening to All Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media.

EX=
Weekly

Reach %: " Avg. H:M:S/week with All Forms of
8 i Media: Adults 18 or older

Concurt
usage 50.1%

USA GEN-X (P45-59)
“LATCHKEY KIDS"

M GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA  ®m USA GEN-X (P45-59) "LATCHKEY KIDS"

USA GEN-X (P45-59) "LATCHKEY KIDS" USA Projection USA Projection  USA  Qual Intab 6,049 HUbbard Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e . for Anything _
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| Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA spend an average of 3 days, 3

hours, 43 minutes and 33 seconds each week with All Forms of Media.
82.6% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA spend an avg. of 9 hours and 41
minutes each week listening to All Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media.

e

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

usage 50.1%

GEN-X "LATCHKEYKIDS"  USA GEN-X (P45-59)
(P45-59) who Live in the “LATCHKEY KIDS"
CINCINNATI, OH, DMA

¥ GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA B USA GEN-X (P45-59) "LATCHKEY KIDS"

USA GEN-X (P45-59) "LATCHKEY KIDS" USA Projection USA Projection ~ USA  Qual Intab 6,049 HUbbq rd Sha"fe OfA Evtehr_vthiﬂs
or Anything _

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S8 ATATEL SRR A
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA spend an average of 3
days, 3 hours, 24 minutes and 42 seconds each week with All Forms of Media.

85.7% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA spend an avg. of 9 hours and 3
minutes each week listening to All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.

..
Weekly

Reach %: Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

“ LAy IDS" (PAS-  USP GEN-¥ (P45-59)

) who Live i the WEST “LATCHKEY KIDS"
PALMBEACH, FL, DMA

&

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA = USA GEN-X (P45-59) "LATCHKEY KIDS"

USA GEN-X (P45-59) "LATCHKEY KIDS" USA Projection USA Projection  USA  Qual Intab 6,049 HUbbard Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e . for Anything _
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 3 hours,
16 minutes and 44 seconds each week with All Forms of Ad-Supported Media.

80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 8 hours and 21 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 13.2% of total time spent with all forms of Ad-Supported Media.

B

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older

53:30:50
concurr
usage 58.5%

who are GENERATION-X
“LATCHKEY KIDS" (Age 45-
59 Adults)

m who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) W USA

o Share of Everything
UsA USA Projection Scarborough R1 2026: Jon 25-Mar26 Qual Intab 6,049 USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338 H bb d i
All Graphs andsoefa ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. R - 33 H 0CA gr,. p for Anything
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA spend an average of 2 days, 7
hours, 51 minutes and 2 seconds each week with All Forms of Ad-Supported Media.

83.1% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA spend an avg. of 8 hours and 30
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supporte

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older

51:13:39
Concurr
usage 50.9%

GEN-X "LATCHKEYKIDS"  USA GEN-X (P45-59)
(Pa5-59) who Live in the “LATCHKEY KIDS*
MINNEAPOLIS, MN, DMA

¥ GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA B USA GEN-X (P45-59) "LATCHKEY KIDS"

Share of Everythin
USA Projection  USA  Qual Intab 6,049 HUberd o Anythiyng g

BROADCASTING

USA GEN-X (PASS? "LATCHKEY KIDS" USA Praéection
All Graphs and soefa.ai Dota Modeling Copyright © 2026 Hubbard Broadcosting, Inc. LLC. All rights reserved.
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 13

hours, 27 minutes and 3 seconds each week with All Forms of Ad-Supported Media.
85.5% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA spend an avg. of 9 hours and 34 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 13.3% of total time spent with all forms of Ad-Supported

BE.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 10
hours, 32 minutes and 17 seconds each week with All Forms of Ad-Supported Media.

80.3% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA spend an avg. of 9 hours and 14
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-

Supported W
96.4%
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA spend an average of 2
days, 8 hours, 31 minutes and 3 seconds each week with All Forms of Ad-Supported Media.

83.% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA spend an avg. of 8 hours and 21
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Suppo

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 7
hours and 19 minutes each day with All Forms of Ad-Supported Media. 80.8% listen to Local AM/FM
Radio for an avg. of 71.7 minutes/day. (Local Radio delivers 13.2% of Time with Ad-Supported Media.)
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| Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA spend an
average of 7 hours and 58 minutes each day with All Forms of Ad-Supported Media. 83.1% listen to
Local AM/FM Radio for an avg. of 73. minutes/day. (Local Radio delivers 12.7% of Time with Ad-Support

Top-13 All Forms of Media (Persons & % Reach): Adults 45 - 59
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA spend an
average of 8 hours and 46 minutes each day with All Forms of Ad-Supported Media. 85.5% listen to
Local AM/FM Radio for an avg. of 82. minutes/day.(Local Radio delivers 13.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 45 - 59 Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA spend an
average of 8 hours and 21 minutes each day with All Forms of Ad-Supported Media. 80.3% listen to
Local AM/FM Radio for an avg. of 79.2 minutes/day.(Local Radio delivers 12.7% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach}:AduItsk45 -59
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA spend
an average of 8 hours and 4 minutes each day with All Forms of Ad-Supported Media. 83.% listen to
Local AM/FM Radio for an avg. of 71.7 minutes/day. (Local Radio delivers 12.3% of Time with Ad-Supported Media.)
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

51,075,245 or 80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day
representing 41.8% of all time spent daily with Ad-Supported Audio.
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714,227 or 83.1% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS,
MN, DMA listen to Ad-Supported Local AM/FM Radio for an average of 73. minutes every day
representing 41.1% of all time spent daily with Ad-Supported Audio.
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504,934 or 85.5% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO,
DMA listen to Ad-Supported Local AM/FM Radio for an average of 82. minutes every day
representing 44.2% of all time spent daily with Ad-Supported Audio.
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363,614 or 80.3% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI,
OH, DMA listen to Ad-Supported Local AM/FM Radio for an average of 79.2 minutes every day
representing 42.1% of all time spent daily with Ad-Supported Audio.
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| 51,075,245 or 80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day
representing 41.8% of all time spent daily with Ad-Supported Audio.
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| 714,227 or 83.1% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS,
MN, DMA listen to Ad-Supported Local AM/FM Radio for an average of 73. minutes every day
representing 41.1% of all time spent daily with Ad-Supported Audio.
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| 504,934 or 85.5% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO,
DMA listen to Ad-Supported Local AM/FM Radio for an average of 82. minutes every day
representing 44.2% of all time spent daily with Ad-Supported Audio.
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| 363,614 or 80.3% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI,
OH, DMA listen to Ad-Supported Local AM/FM Radio for an average of 79.2 minutes every day
representing 42.1% of all time spent daily with Ad-Supported Audio.
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| 344,049 or 83.% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM
BEACH, FL, DMA listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every
day representing 41.3% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Ra

{Average week)
Adult Contemporary

Classic Hits

News/Talk/Information

rotal

51,075,245 or 80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, Country, and Pop Contemporary Hit Radio.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 45 - 59
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714,227 or 83.1% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN,
DMA listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Adult
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504,934 or 85.5% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Hits, Alternative,
Adult Contemporary, and Classic Hits.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 45 - 59

{Average week)
Adult Contemporary

Classic Hits

Classic Rock

Country
News/Talk/Information
Pop Contemporary Hit Radio
Hot AC

Alternative

Adult Hits
Contemporary Christian
All Sports

Urban AC

All News

363,614 or 80.3% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH,
DMA listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country,
Classic Hits, News/Talk/Information, and Hot AC.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 45 - 59

{Average week)
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Country
News/Talk/Information
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344,049 or 83.% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH,
FL, DMA listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult
Contemporary, Classic Hits, Country, and Pop Contemporary Hit Rad
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' 41,144,370 or 65.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) watch Ad-Supported Local TV Stations for an average of 88.4 minutes every day representing
31.9% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 45 - 59
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606,729 or 70.6% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS,
MN, DMA watch Ad-Supported Local TV Stations for an average of 107.5 minutes every day
representing 34.7% of all time spent daily with Ad-Supported Video.
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421,886 or 71.4% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO,
DMA watch Ad-Supported Local TV Stations for an average of 109. minutes every day representing
31.4% of all time spent daily with Ad-Supported Video.
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291,234 or 64.3% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI,
OH, DMA watch Ad-Supported Local TV Stations for an average of 119.6 minutes every day
representing 36.% of all time spent daily with Ad-Supported Video.
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l 278,744 or 67.2% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM
BEACH, FL, DMA watch Ad-Supported Local TV Stations for an average of 78.2 minutes every day
representing 26.3% of all time spent daily with Ad-Supported Video.
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41,144,370 or 65.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) watch Ad-Supported Local TV Stations for an average of 88.4 minutes every day representing
31.9% of all time spent daily with Ad-Supported Video.
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606,729 or 70.6% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS,
MN, DMA watch Ad-Supported Local TV Stations for an average of 107.5 minutes every day
representing 34.7% of all time spent daily with Ad-Supported Video.
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421,886 or 71.4% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO,
DMA watch Ad-Supported Local TV Stations for an average of 109. minutes every day representing
31.4% of all time spent daily with Ad-Supported Video.
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291,234 or 64.3% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI,
OH, DMA watch Ad-Supported Local TV Stations for an average of 119.6 minutes every day
representing 36.% of all time spent daily with Ad-Supported Video.
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278,744 or 67.2% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM
BEACH, FL, DMA watch Ad-Supported Local TV Stations for an average of 78.2 minutes every day
representing 26.3% of all time spent daily with Ad-Supported Video.
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' 41,144,370 or 65.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local
News - Evening, Local News - Morning, Movies, and Dramas.
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' 606,729 or 70.6% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS,
MN, DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Comedies, Local News - Morning, Game Shows, and Movies.
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' 421,886 or 71.4% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO,
DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Comedies, Local News - Morning, Sports, Movies, and Dramas.
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| 291,234 or 64.3% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI,
OH, DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Local News - Morning, Comedies, Game Shows, and Movies.
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' 278,744 or 67.2% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM
BEACH, FL, DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports,
Local News - Morning, Local News - Evening, Movies, and Dramas.
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[ 47,828,809 or 75.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Social Media for an average of 123.7 minutes every day representing
23.8% of all time spent daily with Ad-Supported Digital Media.
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[ 697,273 or 81.1% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS,
MN, DMA use Ad-Supported Social Media for an average of 116.3 minutes every day representing
21.4% of all time spent daily with Ad-Supported Digital Media.
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[ 434,026 or 73.5% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO,
DMA use Ad-Supported Social Media for an average of 135.7 minutes every day representing 23.2%
of all time spent daily with Ad-Supported Digital Media.
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[ 359,701 or 79.4% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI,
OH, DMA use Ad-Supported Social Media for an average of 132.9 minutes every day representing
23.% of all time spent daily with Ad-Supported Digital Media.
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[ 319,744 or 77.1% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM
BEACH, FL, DMA use Ad-Supported Social Media for an average of 148.4 minutes every day
representing 26.% of all time spent daily with Ad-Supported Digital Media.
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47,828,809 or 75.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Facebook for an average of 43.2 minutes every day representing 35.% of
all time spent daily with Ad-Supported Social Media.
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- 697,273 or 81.1% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS,
MN, DMA use Ad-Supported Facebook for an average of 40.3 minutes every day representing 34.7%
of all time spent daily with Ad-Supported Social Media.
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- 434,026 or 73.5% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO,
DMA use Ad-Supported Facebook for an average of 46.7 minutes every day representing 34.4% of all
time spent daily with Ad-Supported Social Media.
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359,701 or 79.4% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI,
OH, DMA use Ad-Supported Facebook for an average of 47.5 minutes every day representing 35.7%
of all time spent daily with Ad-Supported Social Media.
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319,744 or 77.1% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM
BEACH, FL, DMA use Ad-Supported Facebook for an average of 50. minutes every day representing
33.7% of all time spent daily with Ad-Supported Social Media.
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| 47,828,809 or 75.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Facebook for an average of 43.2 minutes every day representing 35.% of
all time spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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697,273 or 81.1% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS,
MN, DMA use Ad-Supported Facebook for an average of 40.3 minutes every day representing 34.7%
of all time spent daily with Ad-Supported Social Media.

Weekly gq.19 Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 45 - 59
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434,026 or 73.5% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO,
DMA use Ad-Supported Facebook for an average of 46.7 minutes every day representing 34.4% of all
time spent daily with Ad-Supported Social Media.
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359,701 or 79.4% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI,
OH, DMA use Ad-Supported Facebook for an average of 47.5 minutes every day representing 35.7%
of all time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 79-4% Social Media: Adults 45 - 59
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319,744 or 77.1% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM
BEACH, FL, DMA use Ad-Supported Facebook for an average of 50. minutes every day representing
33.7% of all time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 77.1% Social Media: Adults 45 - 59
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Share OfAd-Supported Social Med'a_ R
GEN-X "LATCHKEY KIDS" (P45- USA GEN-X (P45-59)
59) who Live in the WEST PALM "LATCHKEY KIDS"
BEACH, FL, DMA
% of Weekly SRR L% 48.8%
Time Spent wi
Ad-Supported
Social Media:

37.2%
34.8%

I 16.8%

36.0% 36.8%

33.1%

28.8%

23.3% 22.3%

2.5 23 1%

18.3%
14.5%
12.3%
= i .

35.5%

Weekly

Total

Persons 5 2% 3 5%

Reached: 319,744 47,828,809 154,058 22,025,888 210,341 30,875,827 149,273 18,792,678 152,511 20 919,816 96,752 12 192,293 92,630 12,173,729 119,549 11,547,710 92,301 15,008,675 60,295 7,752,587
Av-irm Facebook YouTube Video Instagram TikTok LinkedIn Pinterest WhatsApp Reddit Snapchat
Daily Minutes

Using Ad-Supported

B o35 JETEN oo WEXE 107 WRREN 131 WL o5 NREE <3 BREW o1 JEEN o0 QU 3z EEEE 1 |

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA

USA GEN-X (P45- 59) "LATCHKEY KIDS" USA Projection « 5h £ E thi
% are of Everything
All Grap ?cgg goe% 0B o%é%é%opyﬂght © 2026 gggbg}gggroodcasring, Inc. LLC. All rights reserved. USA Projection ~ USA  Qual intab 6,049 soeth-al for Anything _

°

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,054,336;
Local Radio: 3,225,938; Social Media: 2,998,023; Non-Prem. Cable: 1,426,170; Local TV:
1,303,874 reaching Adults 18 or older who are GENERATION-X "LATCHKEY KID
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 51,878;
Local Radio: 45,453; Social Media: 40,763; Local TV: 16,651; Non-Prem. Cable: 14,390
reaching Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEA
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the MINNEAPOLIS, MN, DMA 45 -59
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 38,513;
Local Radio: 31,826; Social Media: 27,233; Non-Prem. Cable: 14,843; Local TV: 14,355
reaching Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LO
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 29,064;
Social Media: 24,230; Local Radio: 22,873; Non-Prem. Cable: 11,152; Local TV: 9,620
reaching Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINN
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 27,826;
Local Radio: 21,701; Social Media: 20,462; Non-Prem. Cable: 11,552; Local TV: 9,707
reaching Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PA
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56,181,486 or 88.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) spend an average of 56.5 minutes per day driving, seeing Billboards and Signs. 67.5% Listen
to Local Radio Stations Out-of-Home for an average of 43.4 minute

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week]

Grocery Stores
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 45 - 59

{average week) Total Persons:
Grocery Stores
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Billboards & Signs (Weekly Drivers)
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7 796,559 or 92.6% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS,
MN, DMA spend an average of 62. minutes per day driving, seeing Billboards and Signs. 69.4% Listen
to Local Radio Stations Out-of-Home for an average of 44.2 mi
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 45 - 59

(average week]
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V 542,017 or 91.7% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO,
DMA spend an average of 60.8 minutes per day driving, seeing Billboards and Signs. 71.4% Listen to
Local Radio Stations Out-of-Home for an average of 49.7 min
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7 401,127 or 88.6% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI,
OH, DMA spend an average of 53.6 minutes per day driving, seeing Billboards and Signs. 67.1%
Listen to Local Radio Stations Out-of-Home for an average of 48. min

Top-13 Out-of-Home Media (Persons & % Reach): Adultsy45 -59 Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 45 - 59

(Average week]
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® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA
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7 379,560 or 91.5% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM
BEACH, FL, DMA spend an average of 50.7 minutes per day driving, seeing Billboards and Signs.
69.4% Listen to Local Radio Stations Out-of-Home for an average of 43

Top-13 Out-of-Home Media (% Time Spent & Avg. Mmutes/day Spent): Adults 45 - 59
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56,181,486 or 88.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

spend an average of 56.5 minutes per day driving, seeing Billboards and Signs representing 37.8% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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796,559 or 92.6% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN,
DMA spend an average of 62. minutes per day driving, seeing Billboards and Signs representing 41.2% of all
Time Spent with Ad-Supported Qut-of-Home Media.
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Time Spent with Ad-Supported Out-of-Home Media.

401,127 or 88.6% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA
spend an average of 53.6 minutes per day driving, seeing Billboards and Signs representing 35.8% of all
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379,560 or 91.5% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH,
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796,559 or 92.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 62. minutes per day driving an average of 36.1 miles each day and are 44.1%
more likely to use 1-694 west of I-35W than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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542,017 or 91.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 60.8 minutes per day driving an average of 35.4 miles each day and are 42.8%
more likely to use Stan Musial Veterans Memorial Bridge than th

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-64/Highway 40 fretern e
1-270  fwyzwer el
0 R 37,00
1-44/Highway 44 B

6,6 28.2%
5 b

Lindbergh Bivd

Manchester Road/Highway 100 %
Highway 94 M 7%
1-170/Highway 170 B e 7%
Page Avenue SPS00 225"
Highway K FREPES B
1255 e 1o ank
Highway 370 R 2%

Highway 67/Highway 111
Green Mount Road

Poplar Street Bridge

5
o
R 7.8%
Stan Musial Veterans Memorial Bridge 230, 50

28.0%
[(EXY 4.1%
THM5%
4,

Fy
&
G %
e

2%
00.0%
HVALUE! °00%

#VALUE! 00.0% Avg. Hours+Minutes/day Driving:

Adults 18 or older
00.0%
#VALUE! ©0-0%
00.0%
#VALUE! ©00%
H#VALUE! 0.0 Avg. Miles/Day 0:53
#VALUE! ©0-0% Driving: > 312
5 ‘who are GENERATION-X STL
#VALUE! °00% "LATCHKEY KIDS" (Age 45~
0.6 59 Adults)
= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mSTL

STL DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 497
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older

52260 Lo 3.24%
63308 o 3a3%
63304 P 1 a0t N, 295%
3146 e Lot Lo
2.46%
63376 51,657 2.05%
: 2.41%
63116 b 7%
s3501 [T T— 2K
63052 _m% £3%
63026 BT 232%
63360 PR S — 211%
- A
2
1.94% 3
63367 24 485 0.97% ﬁ ﬁ
1.88% A
62000 B o™ B A
62849 Ty 1.86%
1.56%
63125 ok
707 1.47%
63080
62930 BES2NNNNNNNNNNN 1.46%
'''' EITEELTEN 0.65%
1.
63031 30,886 1.23%
1.41%
63033 B 7%
s208 B oo
63664 !!H 0.35% 126%
1.27%
63108 e 1 1%
63130 Pl oo

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

Top-26 Employment Zip Codes: Adults 18 or older
3.00%

63301
63141
63304
62269
62025
63105
63146
63368
63366
63116
63131
62236
63042
63670
63664
63052
63101
62839
63005
63044
63377
63110
62401
63084
62298

0.97%

2.39%
1.36%

¥

2.14%

|

2.04%

2.03%

ii

1.13%
1.96%

0.92%

1.92%

18 868 0.75%

3 -
S ==
& &
=N
58 2
=]
I 2
[
P e
ahgE o
3
®

=]
§

14,988

F 1.07%
! 0.25%

14 1.03%
20,201 0.80%

1.03%
0.24%

1.03%
(1 0.24%

1.03%

1

! 0.25%
® Share of Everything




[ 401,127 or 88.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 53.6 minutes per day driving an average of 31.2 miles each day and are 44.2%
more likely to use Route 48 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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379,560 or 91.5% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 50.7 minutes per day driving an average of 29.5 miles each day and are 47.2%
more likely to use Southern Blvd than the Metro average.
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Print Media (Persons & % Reach): Adults 45 - 59
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

‘Wall Street Journal (Daily)

USA Today [Daily)

Catalogs

All Local Weekly Newspapers

Magazines

Books

USA GEN-X (P45-59) LATCHKEYKI

Total persans:

DE

Avg. Hours+Minutes/day with All
Print Media: Adults 45 - 59

2.6% ‘GEN-X "LATCHKEY KIDS" (P45-59)SA GEN-X (P45-59) “LATCHK
m ia% who Live in the MINNEAPOUIS, KiDS™
MN, DMA
B, e *
g 2.4%

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA

241,379 or 28.1% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS,
MN, DMA read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day
representing 35.1% of all time spent daily with All forms of Print

‘Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59

-
Fi
3
&
5

s

o s
. N
TER TER TAR TR SR TR T 8 (9

New York Times
(Daily+Sunday)
9.4

Local Daily
Newspaper(s)
(Sunday)
114

‘Wall Street Journal
(Daily)
88

Local Daily
Newspaper(s) (Daily
79

Direct Mail

Advertising

(excluding

Catalogs)
7.3

Local Daity

Newspaper(s)

(Daily+Sunday)
83

New York Times
(Daity)
75

Catalo

Magazines s

74 3.7

Local Daily
Newspaper(s)
(Sunday}
118

New York Times
(Daity+Sunday)
93

Wall Street Journal

(Daity)
9.3

Local Daily
Newspaper(s)
(Daily+Sunday)
8.4

USA Today (Daily)
9.2

Local Daily
Newspaper(s)
Magazines i
8.1

Direct Mail

Advertising

New York (excluding
Times (Daily) Catalogs)

7.6 7.3 Al

Catalogs
3.7

# GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLS, MN, DMA

W USA GEN-X (P45-59) "LATCHKEY KIDS

Total persons:

23.8%

Y, e—
D — T
!li )08 E:!‘ - 4 l:!u.h
PHTE e
G
o1z
e ssaalﬂ% e

MINNEAPOLIS, MN, DMA
# GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA

W USA GEN-X (P45-59) "LATCHKEY KIDS"
S USA Projection

All Graphs and soefo.ai Dota Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 45 - 59

[ 0:1Z2 |
USA GEN-X (P45-55)
“LATCHKEY KIDS"

Avg.

% Time Spent.

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59

13.49

-
o
3

Local Daily
Newspaper(s)
{Sunday)
114

USA Today (Daily)
9.1

New York Times
(Sunday)
113

Wall Street Journal {Daily)
88

Local Daily

Newspaper(s)
{Daity+Sunday)
83

Local Daily
Newspaper(s)
(Daily
7.9

New York Times (Daily)

Direct Mail Advertising
{excluding Catalogs)

73

Magazine

71

Local Daily
Newspaper(s)
(Sunday)
118

New York Times.
(sunday)
1L0

Wall Street journal (Daily)
9.3

USA Today (Daily)
9.2

Magazines
8.1

Local Daily Newspaper(s)
(Daily
7.8

Direct

Mail
Advertisin

g
{excluding
Catalogs)
7.3

MNew York Times (Daily)
7.6

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the MINNEAPOLIS, MN, DMA

USA Projection usA

Qual Intab

6,049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

m USA GEN-X (P45-59) "LATCHKEY KIDS"

® Share of Everything
for Anything .

soefa.ai



Avg. Week All Print Media (Persons & % Reach): Adults 45 - 59

Total persans:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily+Sunday)

Avg. Hours+Minutes/day with All
Print Media: Adults 45 - 59

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

N ...l . man
w—— G PA  0:13 |
2.8% GEN-X "LATCHKEY KIDS" (P45 59)SA GEN-X (P45-53) "LATCHK|
All Local Weekly Newspapers g who Live in the ST. LOUIS, MO, KIDS™
6 2.8%
DMA
wagarines - BT R 114%

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA
B USA GEN-X (P45-59) "LATCHKEY KIDS"

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59

% Time Spent:

147,123 or 24.9% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO,
DMA read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.2 minutes every day
representing 31.9% of all time spent daily with All forms of Print M

o e
o s
b IR OSER TR YR SR e e e [T

Local Daily
Newspaper(s)
(Sunday)
10.1

New York Times
(Daity+Sunday)
81

Direct Mail
Advertising
(excluding Catalogs)
75

Local Daily
Wall Street Journal wspaper(s)
(Daity)
74

Local Daily
Newspaperis) New York
(Daily Times (Daily) &s
6.8 6.7 3.5

Catalo

Local Daily
Newspaper(s)
(Sunday}
118

Local Daily
Newspaper(s)
(Daily+Sunday)
8.4

USA Today (Daily)
9.2

Local Daily
Newspaper(s)
Magazines (Daily

New York Times 81 78

(Daity+Sunday)
93

Direct Mail

Advertising

New York (excluding
Times (Daily) Catalogs)

7.6 7.3 Al

Catalogs
Wall Street Journal 3.7

(Daity)
9.3

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA

® USA GEN-X (P45-59) "LATCHKEY KIDS"

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 45 - 59

Tatal persons:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)
New York Times (Daily)
New York Ti Sunday)
ew York Times (Sunday] Avg. Hours+Minutes/day with Ad-
Wall Street Journal (Daily) Supported Print Media: Adults 45 - 59
USA Today [Daily)

Catalogs R EYATT

All Local Weekly Newspapers

Magazh,es 1.29.?% GEN-X "LATCHKEY KIDS" (P45- USA GEN-X (P45-59)
59) who Live in the ST. LOUIS, “LATCHKEY KIDS"
o R 08 o

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA

USA GEN-X (P45-59) "LATCHKEY KIDS"
USA GEN-X (P45-59) “LATCEREY RIDST = I8N Eroyection

All Graphs and soefo.ai Dota Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg.

% Time Spent.

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59

13.45

m
M

Local Daily
Hewspaper(s)
(Sunday)
10.1

New York Times
(Sunday)
9.4

USA Today (Daily)
75

Direct Mail Advertisi
{excluding Catalogs)
75

Wall Street
Journal (Daily)
7.4

Magazines

New York
Local Daily Newspaper(s) Times
(Daily (Daily)
6.8 6.7

Local Daily
Newspaper(s)
(Sunday)
118

New York Times.
(sunday)
1L0

Local Daily
Newspaper(s)
(Daily+Sunday) Magazines
84 8.1

Local Daily Newspaper(s)
(Daily
7.8

Wall Street journal (Daily)
9.3

Direct
Mail
Advertisin

USA Today (Daily)
9.2

E
{excluding
Cataiogs)
2.

MNew York Times (Daily)
7.6 -3

# GEN-X "LATCHKEY KIDS" (P45-59) who Live in the ST. LOUIS, MO, DMA

USA Projection

UsA

Qual Intab

6,049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

® USA GEN-X (P45-59) "LATCHKEY KIDS"
® Share of Everything



R - 81,972 or 18.1% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH,
7 ; DMA read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day
representing 30.3% of all time spent daily with All forms of Print M

Avg. Week All Print Media (Persons & % Reach): Adults 45-59 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59

Total persans:

Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

o P ——

‘Wall Street Journal Newspaper(s) Newspaper(s)
ily Newspaper(s) ( 15 711 1: 944 o o oy i
Books
New York Times (Daily+Sunday) £ Direct Mail
% P s Advertising Local Daily
New York Times (Daily) Avg. Hours+Minutes/day with All (exchuiting ¥ Newssaners)
Print Media: Adults 45 - 59 Magazines Catalogs) - Magazines (Dail
New York Times (Sunday) 2 e ":;:;f;::;:‘; P
Wall Street Journal (Daily) bl
USA Today (Daily)
Catalogs — Local Daily Local Daily Local Daily Advertising Caralogs
GEN-X "LATCHKEY KIDS" (P45-59)SA GEN-X (P45-59) "LATCHK Newspaper(s) New York Times Newspaper(s} New York Newspaper(s) Wall Street Journal New York (excluding 3.7
All Local Weekly Newspapers who Live in the CINCINNATI, OH, KIDS® 2 (Sunday} (Daily+Sunday) (Daily Times (Daily) (Sunday) (Daily) Times (Daily) Catalogs)
DMA 1.1 88 73 7.1 - 11.8 9.3 7.6 73 All.
Magazines
O A ATCHKEY K (04559) Wiho NVE Ty the ONCINMATS. Ot o # GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA = USA GEN-X (P45-59) "LATCHKEY KIDS"
Avg. Week Ad-Supported All Print Media (Persons & % Reach) Adults 45 - 59 Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59
Total persons: it

Local Daily Newspaper(s) (Daily+Sunday) m o 23.8%
Direct Ml Advertsing [excluding Catalogs) g e Rl
o e ooy ——

§ Wall Street Journal
Local Daily Newspaper(s) (Sunday) 12 711.146 20.1% (Daily) "l.ocIIDlIIv
i 85 ewspaper(s)
New York Times (Daily+Sunday) mmﬂ & Eie Local Daily Local Dally (Daily+Sunday) Magazines
; Newspaper(s) Newspaper(s) 84 81
111 118
New York Times (Sunday) m a 87 10.1
< mﬂ’ Avg. Hours+Minutes/day with Ad- = Local Daity
‘Wall Street Journal (Daily) 20 154 3 Supported Print Media: Adults 45 - 59 4 (s Newspaper(s) (Daily Wall Street Jgn;mal (Daily)  Local Daily Newspaper(s)
3 .. (Daily
USA Today (Daily) 4 | i 78
Direct
Catalogs 1 797 01 hecerbia
Altocal weekly Newspapers - BFEFERTE o009  EBErEE .
Mew York Times few YorkTimes | Direct Mail Advertising | New York Times New York Times. {excluding
Magazines M ZA% GEN-X "LATCHKEY KIDS" (P45~ USA GEN-X (P4559) (Sunday) {Daily+Sunday) (excluding Catalogs) (Daily} (Sunday) USA Today (Daity) New York Times (Daily) Catalogs)
59) who Live in the “LATCHKEY KIDS" 105 88 7.4 7.1 110 92 7.6 7.3
Books _ ggﬁ CINCINNATI, OH, DMA .
'ﬁ;?'g:,:‘jc:;g;g';'ﬂiﬁcﬁsﬂg': Uivein the CINCINNATL, OH; DMA = GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CINCINNATI, OH, DMA ® USA GEN-X (P45-59) "LATCHKEY KIDS"
USA GEN-X (P45-59) " LATCHKEYK!D.& USA Projection ® Share of Everything
All Graphs and soefo.ai Dota Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection UsA Qual Intab 6,049 _a_l for Anything

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



Avg. Week All Print Media (Persons & % Reach): Adults 45 - 59

Total persans:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

All Local Weekly Newspapers

Magazines

Avg. Hours+Minutes/day with All
Print Media: Adults 45 - 59

‘who Live in the WEST PALM
BEACH, FL, DMA

A —

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA
KIDS"

‘GEN-X "LATCHKEY KIDS" (P45-59)SA GEN-X (P45-59) “LATCHK
KiDS™

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59

% Time Spent:

s

o =
o o
= TR AR YR SR TR T8 8 TR [

86,113 or 20.8% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM
BEACH, FL, DMA read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.8 minutes every
day representing 30.9% of all time spent daily with All forms of Pr

Local Daily
Newspaper(s) (Sunday)

Magazines
10.8

New York Times
(Daily+Sunday)

9.8

Wall Street Journal
(Daily)
89

New York Times
(Daity)
85

Local Daily

Newspaper(s)

(Daity+Sunday)
7.8

Direct Mail

Local Daity
Newspaper(s) | (
(Daily
7.3

Advertising

excluding
Catalogs) | Catalogs
6.2 4.8

Local Daily
Newspaper(s)
(Sunday}
118

USA Today (Daily)
9.2

New York Times
(Daity+Sunday)
93

Wall Street Journal

(Daity)
9.3

Magazines
8.1

New York
Times (Daily)
76 7.3 Al

Local Daily
Newspaper(s)
(Daily+Sunday)
8.4

Local Daily
Newspaper(s)

Direct Mail

Advertising
(excluding
Catalogs)

Catalogs
3.7

¥ GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA

W USA GEN-X (P45-59) "LATCHKEY KID

5’

- mMUSAGENX(P4559) "LATCHKEY
Avg. Week Ad-Supported All Print Media (Persons & % Reach) Adults 45 - 59

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

‘Wall Street Journal (Daily)

USA Today [Daily)

Catalogs

All Local Weekly Newspapers
Magazines

Books

USA GEN-X (P45-59) FLA%L&HKEY

Total persons:

mm

m-
Lo

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA

GEN-X [P45-50) * lATC KEY KIDS"
1DS™ Projection

Avg. Hours+Minutes/day with Ad-

GEN-X "LATCHKEY KIDS" (P45~
59) who Live in the WEST PALM
BEACH, FL, DMA

“LATCHKEY KIDS"

All Graphs and soefo.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Supported Print Media: Adults 45 - 59

USA GEN-X (P45-55)

Avg. Day Ad-Supported Print Media (% Time Spent & Av,

% Time Spent.

g. Minutes/day Spent): Adults 45 - 59

Mew York Times
(Sunday)

112 Magazines

10.8

Local Daily
Hewspaper(s)
(sunday)
109

Wall Street Journal
(Daily)
89

USA Today [Daily)

New York Times
(Daily)
8.5

Local Daily
Newspaper(s)
(Daily
73

Direct Mail

Local Daily
Newspaper(s)
(Sunday)
118

New York Times.
(sunday)
1L0

Wall Street journal (Daily)
9.3

USA Today (Daily)
9.2

Magazines
8.1

Local Daily Newspaper(s)
(Daily
7.8

Direct

Mail
Advertisin

g
{excluding
Catalogs)
7

MNew York Times (Daily)
7.6 -3

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WEST PALM BEACH, FL, DMA

USA Projection usA

Qual Intab 6,049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

® Share of Everything
for Anything .

m USA GEN-X (P45-59) "LATCHKEY KIDS"

soefa.ai



“Advertising Actions"

P18+ GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought
past 3mos Due to Ads on %)

107,409,961 39.3% [
Websites grprem 35.6%
Direct Mail grrrmeyn 29.2%

Broadcast, Cable, & Sat TV

Social Media

63,738,660 23.3%

Local AM/FMRadio  wreryyer 15.6%

Local Broadcast TV gmyropes 14.7%
Cable TV Networks grrirre, 14.1%

—
Bewspapsi

m P18+ GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26 Qualintab: 6049

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e fa . al for Anything =

Video Streaming Services

Podcasts

Billboards

Audio Streaming Services

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"”

P18+ MINNEAPOLIS-ST. PAUL DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

26,582,092 42.0%

23,576,817
17,164,589 27.2%
15,825,353 25.0%

Local AM/FM Radio

Local Broadcast TV

Video Streaming Services
Podcasts

Cable TV Networks
Newspapers

Billboards

Audio Streaming Services

10,559,447 16.7%
10, 120 354

8,344, 902 13.2%
10 552,011 16.7%

6, 738 364

_ MINNEAPOLIS-ST. PAUL
7,209,900 11.4%

® P18+ MINNEAPOLIS-ST. PAUL DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ USA AVERAGE: GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST. PAUL  DMA  Scarborough R1 2026: Feb25-Feb26  Qual intab: 426

Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S O e fa s al for Anything =

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



Social Media

Websites

Broadcast, Cable, & Sat TV
Direct Mail

Cable TV Networks

Local Broadcast TV

"Advertising Actions"

P18+ ST. LOUIS DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

26,582,092

23,576,817 37.3%
15,825,353 25.0%

17,164,589 27.2%

10,552,011 16.7%

10,559,447 16.7%

Local AM/FM Radio

12,036,984 19.0%

Video Streaming Services
Podcasts

Billboards

Newspapers

Audio Streaming Services

10,120,354 16.0%

8,344,902 13.2%

7,209,900 11.4%

6,738,364 T ST. LOUIS

6,804,881 10.8%
m P18+ ST. LOUIS DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ USA AVERAGE: GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 497 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S O e a . a 1 for Anything =

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

“Advertising Actions"

P18+ CINCINNATI DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

26,582,092 42.0%
23,576,817 37.3%

17,164,589 27.2%

Local AM/FM Radio

l

Cable TV Networks

Local Broadcast TV

Video Streaming Services
Newspapers

Podcasts

Audio Streaming Services

10,552,011 16.7%

. . 13.2%

fLE Sum—c CINCIVNAT
6,804,881 10.8%

Billboards s 13006
B P18+ CINCINNATI DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ USA AVERAGE: GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI DMA  Scarborough R1 2026: Feb25-Feb26 Qual Intab: 486 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything ¢

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



Social Media

Websites
Direct Mail
Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"”

P18+ WEST PALM BEACH-BOCA RATON DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

| 26,582,092 42.0%

37.3%

23,576,817

27.2%

10,120,354 16.0%

17,164,589

15,825,353 25.0%

Local AM/FM Radio

12,036,984

Local Broadcast TV

Cable TV Networks

Audio Streaming Services
Podcasts

Billboards

Newspapers

10,559,447 16.7%

10,552,011 16.7%

6,804,881 10.8%

8,344,902

8,13 ' WEST PALM BEACH-BOCA RATON
7,209,900

6,738,364
= P18+ WEST PALM BEACH-BOCA RATON DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ USA AVERAGE: GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
WEST PALM BEACH-BOCARATON DMA  Scarborough R12026: Jan25-Jan26  Qual Intab: 562

.
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a » al for Anything =

Share of Everything

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



